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THE DEMAND FOR GEOSPATIAL OPEN DATA IN UK 

 

The growth in Open Data published by UK government continues to 
accelerate, and Ordnance Survey has recognised the opportunity to 
underpin this with high quality and maintained geospatial data 

• However, this is not as simple as removing the price from existing 
products 

• Authority in maintained geospatial data is recognised and valued by end 
users 

• Reaching out and engaging with new users to ensure the design and 
creation of high quality and useful open data is paramount 

• Aim to achieve increased value to a broader range of stakeholders 
including all of those who champion policy, economic or societal benefits.  
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Making data 

open is just 

the first step 

to making an 

impression on 

a journey 

MAKING STEPS IN THE RIGHT DIRECTION 

 



STAKEHOLDER ENGAGEMENT AND USER 

REQUIREMENTS 
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Customers 

GeoVation Hub 

BUILDING AN OPENDATA ECOSYSTEM 



LISTENING AND MEETING CUSTOMER NEEDS 
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GIS 

Developers 

Citizens 

More Content 

Political Economic Social 
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OVER 1 MILLION  

OS OPENDATA 

ORDERS 

 

2010 - 2015 

 

 

 

 

2010  
OS 

OpenDat
a 

Launches 

March 2015  
OS release 4 New 

OS OpenData 
Products 
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OS PRODUCTS AND SERVICES: 
 

 



RECENT OS DEVELOPMENTS 
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OS Open Map - Local         OS Open Rivers 

 

 

 

 

 

 

 

 

OS Open Roads                                  OS Open 

Names  

 

A new ‘street level’ vector dataset 
designed as an effective backdrop for 
integrating and visualising other analytical 
open data. 

A generalised road network product 
delivering a national view of Great Britain’s 
road network.  

A generalised network enabled product 

delivering a national view of Great Britain’s 

rivers. 

A significant upgrade to our legacy 

gazetteer products for use in location 

searches on both mobile and web. 

BETA BETA 

BETA BETA 



MORE THAN ‘MAPPING’ 
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From simply mapping to 
enabling analysis and queries 

on the data 
 

  

A principal focus on 
provision of network 
information and improved 
searching by place 

 

  



NOT JUST OPEN ‘DATA’ 

OS OpenSpace Boundaries 

• Simplified version of Boundaryline 

• GeoJSON 

1:50 000 Scale Gazetteer 

• Place names 

• Map centre function 

Codepoint Open 

• Postcode lookup service 

• Map centre 
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Putting dementia on the 

map 
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Flood Modelling using OS Open 

Rivers and EA Flood Data API 





WELCOME TO OS OPENDATA 

Commercial - PROTECT 



The classes typically attract: - 

 

• Developers 

• Community groups 

• Social entrepreneurs 

• Commercial (large, SME’s & 

individuals) 

• Government organisations 

(PSMA members) – from 

Parish Councils to Central 

Government 

“This was an excellent master class. The staff were knowledgeable, and 

helpful. The quality of the support materials was also excellent” 





DOWN WITH THE KIDS! 

Over 170,000 downloads in first year 



BRITAIN’S PIONEERING 

LOCATION DATA LAB 
 

Imagine.  Explore.  Discover.  Create. 
 



WHERE DID IT COME 

FROM? 

 

• GeoVation, an initiative to 

support Open Innovation  
 

• a proven model for 

stimulating collaboration and 

enabling start-ups 
 

• social issue focus 

 
 

2652 participants. 673 

ideas. 7 GeoVation camps.  

31 start-ups.  

£718,000 in funding. 
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WHAT’S BEHIND IT? 

 

• acts as a catalyst for the 

growth of the UK GI 

Economy  

 

• a shared purpose of  

    geo-centric innovation 
 

• development of associated 

capability & capacity 
 

• supported access to OS 

Open Data 

 

 

 

enable. stimulate. grow. 
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WHO IS IT FOR?  

 

MAKERS  
(developers)* 

• 39% are in the 35–45 age group 

• 88% are men 

• are stable: 75% in the same role for 5+ 

years 
 

 

THINKERS  
(innovators)** 

• share 5 common ‘discovery’ skills: 

      question the norm, observe, experiment to                  

 promote insight, connect the 

 unconnected, network for knowledge  
 

 

SHAKERS  
(entrepreneurs)*** 

• 65% are over 30 years of age 

• have technical + business degrees 

• are restless: < 2.5 years in the same role 
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GEOVATION HUB 

the space 

 

 

GEOVATION PROGRAMME 

the accelerator 

 

 

GEOVATION CHALLENGE 

the opportunity 
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Collaborate, exchange ideas, 

innovate and be inspired by 

access to world-leading 

geospatial data 
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WHAT DOES THE HUB OFFER? 

 

enable –  
• access OS data, API’s and developer expertise 

• network with the like-minded and undertake Open Innovation 

• share knowledge, develop insight and pursue geospatial-centric innovation 

• make use of shared spaces, private rooms, and secure storage 

 

with –  
• hot-desks, dedicated workspaces and flexible work spaces for meet-ups & scrums  

• free Wi-Fi and printing   

• theatre, workshop, boardroom and demo spaces available to book  

• tea, coffee and kitchen facilities  

 

and –  
• it’s cool. and free … for individuals 
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The accelerator Programme at 

the Geovation Hub supports 

and rewards 

entrepreneurship, innovation 

and creativity  
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Q & A 

Peter ter Haar 

peter.terhaar@os.uk 

 


